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Introduction




Opportunities of ISF (waqf)

Development in Indonesia-very challenging:
population number, religiosity awareness, culture,
prosperity and advantage of digital technology




Opportunities of ISF (waqgf) Development in Indonesia:
(1) Number of population and early

demographic dividend
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Number of Religion in Indonesia

Islam 207.176.162 87.18
Christian 16.528.513 6.96
Catholic 6.907.873 2.91
Hindu 4.012.116 1.69
Budhism 1.703.254 0.72
Kong HuCu 117.091 0.13
Others 1.196.317 0.51

Total 237.641.326

Source: Biro Pusat Statistik, Sensus 2014



Working Age Population Indexed: 2000 = 100
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The Generations Defined

Generation Age

in 2019
Digital Native (students) ~ 109 mio (42 %) Born 1997-2012 EE“E'HH:'" Z
‘Screenagers Generation’ ages 1-2:
t Born 198196 Millennials
l_l ages 23-38
Special attention: |_4"0 mio (42%)
number and future Born 1965-80 Generation X
generation 23-54 years ages 39-54
sonssioss oo
ages 5573
" 40 mio (16 %)
i
>Jd years ages 74-91
1920 1940 1960 1980 2000 2020

Source: PEW Research Center and BPS




Ageing population in ASEAN and other Asian Economies

Post-dividend economies:
60 Working-age pop. will shrink by share as well as in numbers
Will touch high dependency ratios by 2060.

Late-dividend economies: South Korea

50 \Working-age pop. will see limited grow’[h in numbers, Ieadmg

to lower dependency ratios by 2050 Singapore @
Early-dividend economies: ® ©

A0 \Working-age pop. will see stronger growth in numbers,
leading to lowest dependency ratios by 2050, Hong Kong

@ Thailand

30 [ ‘Brunei @ & -China
Darussalam. ]

Vietham

Change in dependency ratio
(% points, 2015-50)

20
@
10 Mature markets:
Markets reaching high dependency ratio in
2060, despite limited change over 2015-50.
0
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Old-age dependency ratio (percentage, 2050)
Source: International Monetary Fund, 2017, World Population Prospect, UN Population Division, 2017



Opportunities of ISF (waqf) Development in Indonesia:
Philanthropist culture and value
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SELF RELIANT 77%
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4 SOCIALLY RESPONSIBLE

93%
say that a company's

’ impact on society affects
@@ their decision to work there

CAFWorld | CAFWorld Helping a Donating | Volunteering

Giving Index | Giving Index stranger
| ranking score (%) (%)

Indonesia 1 59 46 78 53

Australia 2 59 65 i 40

New Zealand 3 58 66 68 40

] ) United States of America - 58 72 61 39
millennials and  ieend 5 56 64 54 40
= . . United Kingdom 6 55 63 68 33
dlgltal natlve Singapore 7 54 6/ 58 39
generation: Kenya 8 54 12 45 45
Myanmar 9 54 40 88 34

Phila nthropist Bahrain 10 53 7 53 33

Top 10 countries in the CAF World Giving Index 2018
Charities Aid Foundation (CAF), October 2018



Philanthropist: basic character of Indonesian millennials

Indonesian
Millinneals
Philanthropist

|
— 00 0 +00

Cheapskate-stingy

outlier-exception

outlier-exception




Prominent Wqif from Aceh:
Habib Bugak (1800 M-1224 H, Hotel and Jiad Tower Mekkah)
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Aceh’s Hajj (mauquf alaih) receive
benefit from Habib Bugak waqf asset
management IDR 22 milyar for
4000 jamaah.

Elaf al-Mashaer Hotel, yang berdiri di atas tanah
wakaf Habib Bugak Asyi di Mekkah.




Opportunities of ISF (waqf) Development in Indonesia:

Trend of Prosperity




ASEAN Economic Community
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Graphic by Cho Sangwon



Income Pyramid, Indonesia, 2010 & 2020

234.1 million Individuals 259.7 million Individuals
Per Capita
Expenditure/Year
0.2% Affluent 0.4%
(0.5) (1.04)
>$7.300 . Upper-Middle Class . @ h

$3.650

$1.460

|
uoljesauasd |eysiqg
— pa31e2npa [|I9M

very fragile

2.6%
(68)

Below Poverty Line

Frost and Sullivan 2016: Indonesia Health care outlook



Middle Income Forecasting

2012 (million) 2020 (million)
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Opportunities of ISF (waqf) Development in Indonesia:
Big market for Islamic economy




GLOBAL ISLAMIC ECONOMY

Global Islamic Economy Sectors (Uss Billion)

5198
Halal Food! Modest Fashion? Halal Travel? Halal Halal Halal Media &
Cosmetics? Pharmaceuticals® Recreation®

: Existi im Market Potential Market Si
0 Global Muslim Spend on Food, TS diturs, 2022 %% CAGR Growth (2016 2022)
Beverage & Lifestyle Sectors:

$2,006 BILLION $3.081 BILLION
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Comparison of Halal Sector Scores in Indonesia 2014-2018
Source; Global Islamic Economy Gateway (2018)
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Opportunities of ISF (waqf) Development in Indonesia:
Digital technology as enabler




The change in technology penetration around the world between 1995-2018
was substantial and holds promise to benefit people around the world

7.9 billion

(por 100 people / subscriptions - \Vobile services for ZISWAF: required and obligatory
100 — 7.6 billion peaple
World
90 — population
80 —
2018 Internet users by region (% of global Internet users)
0 —

Mohile - North

60 — phone 4.7 billion users _ America Australia and
Middle Oceani
_ car 48% ceania
50 — 2 N/ 08
Latin America  3-3% ™\
10— and the Caribbean —__
8.5% Africa
Internet \ 16.9%

Source: Human Development Report Office calculations based on World Bank and ITU data.

Europe
10.8%

1995 2018




Billion of Devices

Growth in Device Connectivity Between 1990 and 2022

Age of Fixed Internet

Age of Mobile Internet

Age of Internet of things
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& Growth in the global data

3 (Zettabytes)

2005 2010 2015 2020

Note: A zettabytes is equivalent to the data stored on some 250 billion DVDs
Sources: UNECE 2017



Future Value: Innovation and Data Driven

Data

(Connect + Combine + Share)

Future Innovation

‘U’alue Outcomes x Personalization

Mauquf ‘alaih Participatory

Wagqif, Nadzir Precise

Society and Predictive R TW*T — :"'““"“E
. non-traditional care

Government Proactive partners

Adopted From: When the human body is the biggest data platform,
who will capture value? Progressions 2018, Life Sciences 4.0:
Securing value EY 2018



Key Enablers for Digital Transformation

Develop appropriate technology
infrastructure to replace
legacy systems

Combine Big Data to
provide unified view of
consumer insights

« Digital investment roadmap
« Digtal IT architecture

« (Consumer data from
all sources

« Big data govemance Key Enablers « Enabled for integration
« Data security and protection ..
for Digital
Transformation

Instil a digitally-ready

culture and mindset Acquire and strengthen digital skills

« Integrated digital resource plan
« Digital-ready, cross-functional teams
« Strong digital leadership

» Clear digital strategy
+ Collaborative mindset
» ‘lest-and-learn’ mentality

Source: The Future of ASEAN-Time to Act,
PwC, May 2018



Indonesia: Giant lake with million cubic of fresh
water that required to transform as the hydro-
electrical power and water irrigation




Giant Lake: Transformation

‘ Divoction of water llew when ganerating

@ Occtonch vt fom when pusing

‘. HRotation when genersting

) " Rotation rewersed when pumgéng

lowar peseey it

Transformation: Maximum number but minimum power to maximum power



What we should do ?



What we should do

 Develop ecosystem and shifted paradigm (musabagqoh-muawwanah)
* Increase number of waqif through literation and awareness
* Increase amount and diversity of waqf asset

» Strengthen nadzir competencies-capacity building in creating added
value of wagf asset management (sense of business, entrepreneurship
and value creation)

* Improving quality of governance -compliance with good governance
principals-waqf core principles)

* Diversin the managing of waqf asset with zero (minimum) risk principal
(waqf linked sukuk), especially to support Islamic economy

« Take advantage of digital dividend (incl. asset digitalization)




LuaJ,sAsoog
Ecosystem

Strengthening ‘ ZISWAF

Empowering and !
Synergizing




Waqf Ecosystem

-

waqf
assets

RESEARCH &
DEVELOPMENT

O

Nadzir competencies is key

Distnbution
_ )

benefits of
waqf assets
management

mauquf
‘alaih

Social Sector: \

Social Humanity,
Education, Health, Da'wah
& Economy

HUMAN

RESOURCES
Real Sector:

Halal Industry




Svynergize between Baznas and BWI:
extraordinary resources

—1Zakat

TS
A\ BAZNAS
Badan Amil Zakat Nasional

Infaq and Shodagoh

v

A BAZNAS
Badan Amil Zakat Nasional
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(= £

Islamic Social Finance




Four main strategies for shariah economic
development in Indonesia

1. Strengthening Halal Value Chain 2, Strengthening lslamic Finance Sector

The main strategy in the masterplan is to strengthen the entire halal . . . .
industry value chain i Indonesi, rom upstream to downstrean The purpose of this Second strategy is to ensure the Islamic finandia

(end-to-end). This applies to all clusters, which are prioritised and o WL sector can be a ey arver ofthe halalvaue chain or the hall

measured in the Global Islamic Economy Indicators (GIE) as well as Chain Islamic industry i Indonsia, At the same ime, tis strategy also aims to

| Finance : L T
Egifj Q;ffﬁg by the national economy such as renewabl energy o increase the volume of samic banking and financial businesses.

3. Strengthening Micro, Small, and Medium Enterprises
(MSMEs)

4, Strengthening the Digital Economy
Even though individually the economies of MSMEs are small, but if

Micro, Small, Inimproving the competitiveness from global player, Indonesia

the approximate 60 million MSMEs are combined, they are counted . . T
et ?argeﬂ economic players in Indonesia,In fact, VES ave and Medium through natonal nalal ndustry needs to adopt digtalation n their
absorbed more than 90% of the national workforce and contriouted LG T operation as it wil decrease the cost while improving its efficiency

to more than 50% of GDP. Thus, this sector definitely has a great such by adopting lslamic digital payment gateway

advantage in strengthening the halal industry.

Indonesia Sharia Economic Masterplan 2019-2024



Global Islamic Economy &
Halal IndUStry EEE US$274Bn EER US3361

Halal Travel Modest Fashion
US$177 Bn US$27D Bn

Halal Food . 1.8 Bn Muslims
US$1,303 Bn Halal Media & Recreation 24%, of
EFE US31853Bn 4 mwo@ Bn Global Population
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What we should do ?

Preparing the new ISF (waqf) generation
(millennial and digital native)
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What we should do ?

Preparing waqf core principles (WCP)
and waqf linked sukuk



s Bl Launching of Waqf Core Principles
- | and Cash Waqf Linked Sukuk

SHARIA ECONOMIC FORUM

Bali, 14 October 2018 (IMF and WB Meeting)

(a) Governor of Bank Indonesia
(b) Minister of Finance
(c) Chairman of Indonesian Waqf Board




Waqf Core Principles Contents: Launched on October 2018

Technical documents

Guidance for legal contents

lechnigues, tools, and indicators

Necessary institutional arrangements

Risk Management Framework

Area of Regulation » Principles
Legal foundation WCP 1-4

Waqf supervision WCP 5-9
Governance WCP 10 - 11

Risk management WCP 12 - 23
Sharia Governance WCP 24 - 28

Guidance on sharia and AML/CT




Waqf Linked Sukuk scheme: Innovation based on Cooperation between
Indonesian waqgf board, Ministry of Finance and Bank Indonesia

[T

bb. Penzembalizn Dana Wakaf

Ga. Pelunasan sukuk

Za. Komtrak [Foll)

|

2a. Penempatan

Dzina Wakaf

NAZHIR

BWI

[Pengelalaan dan
Fengzmbanzan
hiarts oerds
wakal cka ks
mEsicnal &
inkarrasionsl

Ja. Pembelizin SBSHM

|
O

1

3b. 5B5N

4. Pembiayaan
Proyek

1. Menjag=s tranparansi dan governance dana

Pengpembalian MITRA
WAKIF Dana Wakaf MNAZHIR
Temporer
Wakaf uang | LKS PWL
e 1a. Dana Wakaf
Wakaf uang . MON LKS
perpetual 1b. Danz Waksf P
X
|
|
|
Peran Bl, Baznaz, dan BWI :
|
1

wakaf dan zakzt via penerzpan WEP dan
2P

2. Provider system informasi zakat dan wakaf;

3. Mitrzi lembapga sasial (Mazhir dan LAZ]
dalam mengelola proyek sosial [misalnya
pengembanzan pesanmtren).

4. Mitra Pemerintah dalzm monitoring
pemanfaatan proyek hasil pembiayzan
wakaf sukulk.

5. BEdukzsi publik t=rkait walbzf sukuk

Sc. Pemanfaatan Kupon
untuk kegiatan sosizl

5b. Distribusi Kupon Sesuai Kol

5a. Pembayaran Eupon

Pemanfaatan dana 385N
untuk pembizyaan Proyek

Pemerirtah di bidang layanan
wmium masf=rakat




Waqf: One Give For Many Generation




