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CONCERN :
Tak ada etalase brand lokal

PURPOSE :
Local Pride

CONVERSATIONAL CAPITAL :
Kreatif dan Kultural

CREATIVE DIPLOMACY :
Music, Meals, Makers, Melawai.

CREATIVE IMPACT :
Jalan kaki, Green & Responsible
Destination

ORGANIC & AUTHENTICITY :
Creative Hub
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Material Packaging R&D + Profit

Rp.77.270 Rp.79.108 Rp.31.300 Rp.181.322

Total Rp.369.000

Transparansi Harga
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‘ Less water, less energy, {26,y Highess CO, absorption
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O\ atlas sneakers

he more you know

MUGI SANDALS

bumi

In 2016, about 11 million tonnes of it ends up in
landfil in the USA. And the number will continue to grow
every year. Yes, we need to find new ways to make the

clothes we love, without it costing the earth. COMING SOON
AVAILABLE IN TWO COLORS
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From the Indonesian spice archipelago to
every corner of the world, we hope this
chocolate bar brings a little taste of paradise to
you today. It is made from real Ransiki Cacao,
grown in a cooperative farm in the buffer zone
area of West Papua's Arfak Mountains, home
to the newly discovered Vogelkop Superb

Bird of Paradise
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Transformasi Sarinah

Menghadirkan Ruang Publik

Berbasis Komunitas dan Brand
L.okal Indonesia
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Sebagai gedung mall sekaligus gedung tinggi pertama di Jakarta,

Sarinah merupakan salah satu bangunan yang memiliki nilai

sejarah dan budaya yang patut dilestarikan. Telah diajukan

sebagai salah satu bangunan cagar budaya sejak 2016, Sarinah
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Entertainment. Exhibition
& MICE

Traceability

Urban Development

& Place Branding\
Makers, Crafter,
oy S Fashion, Food

Window HUB
of Indonesia
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| Interiors

Urban house | Rural house | Housing project | Residential rebirth project | Civic
building | Cultural building | Business building | Hospitality building | Rebirth project |
| Landscape project | Infrastructure project







